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FY22 & FY23
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FY22

A transformative year

» Transformational projects
* Government direction

« Consumer trends

* Financial performance
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L(/ What can we help you find today? Ratlngs SnapShOt Average Customer Ratings

X . Write a Review
Select a row below to filter reviews.

; : y . . . Overall  Yedekdok
Products New Arrivals Gifts Promotions Collections Food & Drink Social Impact .

4%

S — LCBO O 5 0
2%

Home In With Spring

fstatus: Connected
Tk e
LY Shawn @ LCBO Customer Care (Listening)

3 Shawn @ LCBO Customer Care: Hello, my name is Shawn @ LCBO Customer Care. How may
| help you?

1-2 of 2 Reviews = Sortby: Mos

IN WITH

S P R I N G Kk ¥dk Romani5i5 - a month ago

Great Whiskey!

i i 1
Loved the packaging and glasses, really good gift and whiskey! Type your message here, then click Send of press <Enter>

Frash i dans for sadson of Recommends this product v Yes |

next-level mixing and sipping Helpful? ~ Yes-2 No -1 Report

e]

Attach File

Fkddok wasabiowski - a month ago

A delightful surprise
4 Must_Try Spring Trends A good Irish whiskey. An excellent case for a gift. The 2 glasses are substantial. My problem is

whether to keep this for myself or gift it.
Say hello to a new season of sunny sipping with on-trend flavours, must-try products Recommends this product v’ Yes
and creative garnishes. Here's what's in for spring at the LCBO. Helpful?  Yes:2 | No-1Report
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LCBO.COM
FOR HOME
DELIVERY OR

Support of local -, . ..

. Niagflra-nn—the.-Lake s

Pl 'Y IN-STORE
Lake Erie North Shore ool PICKUP

PRICE OFFERS IN EFFECT SEPTEMBER 12 TO OCTOBER 10, 2021
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trends
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FY22
financial

performance iy -'
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Licensee sales

+120%

over FY21
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Sales growth

5.90% S
3.50%
2.20%

FY19 FY20 FY21 FY22
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Spirit of
Sustainability

Wa s » @PIRIT OFs
Raised SUSTAINABILITY
$16.7 ) g
Million . |
e+
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Here’s to infusing our
industry with opportunity.

ILLUSTRATION BY RACHEL JOANIS

Here’s to a more
equitable Ontario.

I (‘Ia() | Doing
y J _ Business

Product Branding Guidelines

LC B SPIRIT OF W H

SUSTAINABILITY

DATION
| REVOLUTIONIZED
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IN WITH A MORE

SUSTAINABLE ONTARIO
$ | o | 4

TreeCanada

J [
aT" TreeCanada
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FY23

Navigating uncertainty and
strengthening foundations

« Macroeconomic challenges
* Qur 2022-25 strategy
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MANDATES OBJECTIVES

a Promote local & Excellence in customer
help shape a more experience
sustainable Ontario |

Excellence in operational
efficiency

Excellence in employee
experience

marketplace |

Deliver returns to the

e Support the modernization
of the beverage alcohol
e people of Ontario

LCBO STRATEGIC PLAN 2022 - 2025
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Mission

We are a best-in-
class, customer-first,
responsible retailer
and wholesaler,
supporting our local
communities and
delivering value to
Ontarians.

Vision

To deliver
remarkable
experiences as the
trusted destination
for the world’s
wines, beers and
spirits.

Brand
promise

Perfect choices
made easy,
moments made
great.
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